
 What Trends in Chinese Social Media 

• In China, online social networks have become a major 

platform for youth to gather information and to make 

friends 

• How do people share information in Chinese online 

social networks? 

• What kinds of information gets shared? 

• How are trends formed? 

• Who are the trend-setters? 

 

 

Motivation The Internet in China 
  

• China’s cyber space is dominated by urban 

students between 18-30 

• “The Chinese government attaches great 

importance in protecting the safe flow of Internet 

information.” 

 

 

  

                   - Louis Yu, Sitaram Asur and Bernardo A. Huberman 

Sina Weibo 

 

 

Conclusion 

• One of China’s biggest twitter clones 

– 100 million users 

– 30 million active users per day  

 

• Users can post messages of  text, pictures, videos and links 

 

• The retweets on Sina Weibo are shown as two amalgamated entries 

– Users can also make comments to tweets 

 

• Sina Weibo offers a list of 50 keywords that appeared most 

frequently in users’ tweets in the past hour 

– Ranked according to the frequency of appearances 

 

 

 

 

 

  

• We monitor the list of hourly trending keywords on Sina Weibo for 30 days 

– 4411 new trending keywords over the 30 days observation period 

•  We also obtained 16.32 million tweets on 3361 different trending topics over 40 days using the Twitter Search API 

• We illustrate the top 20 most retweeted authors on Twitter and on Sina Weibo appearing in multiple trending topics 

 

 

 

  
• The list of top 20 influential 

authors on Sina Weibo 

consist of  4 verified 

accounts. The influential 

authors have a strong focus 

on collecting user contributed 

jokes, movie trivia, quizzes, 

stories 

 

• In comparison, the 

influential authors on Twitter  

are mostly news sources 

such as CNN, the New York 

Times and ESPN 

 

 

  

• A large percentage of the tweets on 

Sina Weibo include images, some 

include videos or  links 

–Twitter users post links in only 17.6% of the 

tweets on trending topics 

 

•  Most of the influential authors have 

more followers than followees 

 

•There are only 23 verified accounts in 

the top 100 trend-setters 

–The verified accounts are of celebrities and 

news sources 

 

  

• There are vast differences between the content that is shared on Sina Weibo when compared to Twitter  

• People tend to use Sina Weibo to share jokes, images and videos. The trends formed are mostly due to the retweets of such media content 

• In contrast, we observed on Twitter that trending topics are mainly caused by sources of media 

Average = 50.24% Average = 56.43% Average = 5.57% Average = 8.03% 


